
Let’s calculate GRPs
Team competition

instructions



You will play in team
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The members of the 3 best teams
Win an extra point

To add to the final written test
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You have to calculate the GRP’s of
Italian weekly magazines

On a target group of
Women 25-54 y.o.
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Audipress data
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On the website you will find the Excel file with the 
readership data
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What you have to do:

1. Form random teams of 6-8 people and give yourselves a NAME.

2. Download the Excel file to one or more of your team’s computers.

3. Copy (special paste, values) the data from the Excel sheet to a second 
sheet so that you can easily work on it.

4. Calculate the reach of Italian weekly magazines for the general female
target (and create a ranking) along with the related GRPs.

5. Calculate the coverage of Italian weekly magazines for the female target 
in the age groups: 25-35, 35-44, 45-54, and compare the coverage data 
of the publications across these age groups.

6. Finally, calculate the overall coverage and GRPs for the 25-54 female
segment and create a ranking.
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Some tips

1. Consider the readers of the magazines as net contacts (... which, 
for each single issue, are the same as gross contacts!).

2. Use the population (women) as the target audience. = 26.932K

3. Use the coverage formula: net contacts x 100 / target (which is the 
same as the GRP formula: gross contacts x 100 / target, given that 
with frequency 1, gross contacts = net contacts).

4. For each issue, coverage = GRPs (without the percentage!).

5. Finally, we’ll play Kahoot.
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You have 30 minutes
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Let’s play! Use the team’s name and your Kahoot nicknames
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Fonti
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■ Marketing Communications. A European 
Perspective, P. De Pelsmacker, M. Geuens and J. 
Van Den Bergh - 6th edition, Pearson 2017 – cap. 7.

■ The media handbook - Helen Katz – 2017

■ Media planning & buying in the 21st century –
Ronald Geskey – 2017


