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Cosa vi dice questo logo?
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Vediamo qualche teoria sulla 
natura della marca

Stella Romagnoli
MUMM 2022-23 | Il Brand 
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ESTERIORIZZAZIONE
Parte sociale
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INTERIORIZZAZIONE
L’anima, la parte intima

ESTERIORIZZAZIONE
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IMMAGINE INVIATA
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Le caratteristiche tangibili

LOGO,
BRAND BOOK,
PACKAGING,

DESIGN

IMMAGINE INVIATA
(DECIDE L’AZIENDA)
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BRAND 
PERSONALITY,

TONE OF VOICE

PERSONALITA’
Identificazione con una 

persona: carattere, 
personalità

IMMAGINE INVIATA
(DECIDE L’AZIENDA)
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AUTO-IMMAGINE

La percezione di se stessi
IMMAGINE RIFLESSA
Come il consumatore 

tipoco viene percepito 
dagli altri

IMMAGINE INVIATA
(DECIDE L’AZIENDA)

IMMAGINE RICEVUTA
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IMMAGINE RICEVUTA

RELAZIONE

il tipo di rapporto che 
la marca instaura con 

il destinatario

CULTURA

I brand values
tengono conto della 

cultura del tempo

IMMAGINE INVIATA
(DECIDE L’AZIENDA)

INTERIORIZZAZIONEESTERIORIZZAZIONE
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Definire e posizionare il brand

Stella Romagnoli
MUMM 2022-23 | Il Brand 
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1.
La prospettiva dell’azienda

(brand owner)

Stella Romagnoli
MUMM 2022-23 | Il Brand 
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United Nations: The Sustainable Development Goals (SDGs), are a universal call to action to end poverty, protect the planet and ensure that all people enjoy 
peace and prosperity. 

!"#$$%&'()%*+($,



%*

\"'&0'@/&%/&0'$%'$=#

!"!!#$%$$&$'#(#)*#+,-./#
!"#$$%&'()%*+($,



%)

B?,/,%'(%2+#2-*, $;)"#-J%')<,&',#,()(2#-2#)(1"0-#)
0"(%0"/$556"%,%$-&(0,("7)-&) =%#"&'("$.)1)*!>(&%
+6?,(8$8"%;'$#6%6(+6#1,(#$<64,%1,/%'($%.$/0$%

."+,/($2

!"!!#$%$$&$'#(#)*#+,-./#
!"#$$%&'()%*+($,



%!

(/./,$
Z&B)&+"!"*(36"6.*(7<%&BQ"F'%(*"&*%@'*%#"&8%#@%I+'#%&8%#&@%&@$%@@"a
! Z&BQ!+)%.!2%*'#(4#00<!2%#'4!O&H)#E+B"$"&*"B&$)8&E"("I%E%($&%&#'7<'%*%&
BQ%(%#I'"&%&BQ'E8%I()&*'&$+$$%&B%&#'@)#@%&*%BBQ)#I"('FF"F')(%&8%#&%@@%#%&
8%#@%I+'$"

^Q&'B&+*$'*O&A+%BB)&7<%&E)$',"O&B"&8BF(BECGH
>(H"$$'&B"&I%+%*'# *),#%==%&%@@%#%&H)($%&4%(%+)%.!2%*'#(8%#&B%&8%#@)(%&
J'($%#("E%($%&%*&%@$%#("E%($%&"BBQ"F'%(*"K

!"#$$%&'()%*+($,
!"!!#$%$$&$'#(#)*#+,-./#

Z0@,--#$%"#*;#WW,&*. X)17$&5#W&)$,*%YV1M",-#*. CDCD*B,#"-)$*J%&8)",



%"

I/../,$
;"&&%++%*'# *%H'('@7%&'B&"#..%"*.%*(4<!2%*'# *%BBQ"F'%(*"&%&#"88#%@%($"&'B&
="#'7%($#)&*'&$+$$%&B%&@+%&*%7'@')('&%&"F')('a
^Q&A+%BB)&7<%&H"&'B&=#"(*O&'B&@+)&E%@$'%#%/

!"#$$%&'()%*+($,
!"!!#$%$$&$'#(#)*#+,-./#

Z0@,--#$%"#*;#WW,&*. X)17$&5#W&)$,*%YV1M",-#*. CDCD*B,#"-)$*J%&8)",



%#

W,,2)'&I/../,$

!"#$$%&'()%*+($,
!"!!#$%$$&$'#(#)*#+,-./#



%$

I'0#&@/../,$

!"#$$%&'()%*+($,
!"!!#$%$$&$'#(#)*#+,-./#



%%

3$/

!"#$$%&'()%*+($,
!"!!#$%$$&$'#(#)*#+,-./#



%&

S#))#&-",.-'00/A#&#=/'$%#)'&#/&A#),"/&%')&9"#$%

!"#$$%&'()%*+($,
!"!!#$%$$&$'#(#)*#+,-./#

8.!'4(JK'#.
7#.+)#5"%,#
&'()(*+,- .%/+0+12%
3.44"(5+.23(6

8.!'4(I!06#+
GV*M"&$5&M& ()$%#1,$8#@& 5S,

%,8,"1&$#$) 5)1,*7$*U"#$%*-&
5)1M)"8# &$8,"$#1,$8, ,%

,-8,"$#1,$8,I



%'

?&A#),"/
! b%$$'&"(7<%&5*.)*.!"#(*(5*.#(,!06#+A(@)()&'&8#'(7'8'&H)(*"E%($"B'&@+'&A+"B'&
+(Q"F'%(*"&H)(*"&'B&8#)8#')&%@@%#%&'E8#%@"&%&'&7)E8)#$"E%($'

! 6)()&.%3#.%&#'"%($#'#.!0%()#.(0<!2%*'#(7<%&I+'*"()&B"&7)(*)$$"&'(&$+$$%&B%&
"$$','$c&%&#%B"F')('&,%#@)&BQ'($%#()&%&,%#@)&BQ%@$%#()S&'(*'7"() % %'4%.%22!'*(
$+$$'&' 5*&)*."!&#'"%

! CB7+('&,!0*.%(5*&6'%((%BB%&)#I"('FF"F')('S&%77%BB%(F"O&'($%I#'$cO&"$$%(F')(%&
"B&7B'%($%O&*%$%#E'("F')(%&(%B&#"II'+(I'E%($)&*%BBQ)='%$$',)O&7+#"&8%#&B"&
7)E+('$cO&'E8%I()&8%#&BQ"E='%($%G

!"#$$%&'()%*+($,
!"!!#$%$$&$'#(#)*#+,-./#

0@,--#$%"#*;#WW,& . X)17$&5#W&)$,*%YV1M",-#*. CDCD*B,#"-)$ J%&8)",



%(

3%1"0-#) #"("%1$/860"4$/.,(8,%6.1"/8$(86%1,/%:+)'"#,(
)($-!2-#."!,&.)(+,44,%1,/#"(,%"006)&.,#&-(')(

+&6-#:"&)77"7)-&,

!"#$$%&'()%*+($,
!"!!#$%$$&$'#(#)*#+,-./#



&*

>*" A#)*'. ]&+/,$''"&^,,%

!"#$$%&'()%*+($,
!"!!#$%$$&$'#(#)*#+,-./#

EYDEYY

S88M-:[[99943)787U,45)1[9#85S\?]JQC)-^_F/`V

https://www.youtube.com/watch?v=EH2os_x3S5I


&)

P</@-,"0#$=#&%/&"/@#$'"'&7,'"'$0/&7,$&/&-",-"/&A#),"/

!"#$$%&'()%*+($,
!"!!#$%$$&$'#(#)*#+,-./#

EYFDYY

/8,?,*P)U-*8#@a- #U)78 X)",*T#@7,- #8 +H*CDED*S88M-:[[99943)787U,45)1[9#85S\?]`1>_,aOS;Kb

https://www.youtube.com/watch?v=5mKxekNhMqY


&!

1--)'&.0,7J&A#)*'

!"#$$%&'()%*+($,
!"!!#$%$$&$'#(#)*#+,-./#



&"

!#"/))#G&A#),"/

!"#$$%&'()%*+($,
!"!!#$%$$&$'#(#)*#+,-./#



&#

S#))#&-",.-'00/A#&#=/'$%#)'&#))#&9"#$%&-'".,$#)/0F

Stella Romagnoli

8.!'4(JK'#.
7#.+)#5"%,#
&'()(*+,- .%/+0+12%
3.44"(5+.23(6

8.!'4(I!06#+

8.!'4(
7#.+*'!0%"?
&4.%*(7(,,.7+0,+*8.%
9:(2.%(,,7+;9+,.%(4%

;7(236

!"!!#$%$$&$'#(#)*#+,-./#



75

Brand Personality

Stella Romagnoli
MUMM 2022-23 | Il Brand 
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2. 
I competitor

Stella Romagnoli
MUMM 2022-23 | Il Brand 
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3. Cosa vuole il target?
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MUMM 2022-23 | Il Brand 
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